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MYTH #1.:

Social media is the latest fad
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Australian couple served with legal
documents via Facebook

An Australian couple who defaulted on their mortgage have been served legally binding
court documents via social networking site Facebook.

By Bonnie Malkin in Sydney
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Social Networking: Not Just for Kids

Facebook is the 4th most trafficked website in the world

A 200+ million users

A 100 million visitors login each day

A 2/3 of users are outside of college, and 35+ age is the fastest growing
demographic

LinkedIn usage increased 187% in the last year
A All Fortune 500 companies have director-level profiles and higher on LinkedIn

A 42 million users in 200 countries
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Myth #3:

You canot make mone)
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Dell Tweets Up $3 Million in Revenue, While
Twitter Still Searches for Profit

CLAY DILLOW Frilun 12, 2009 at 12:25 PM
While Twitter struggles to prove it can be profitable, Dell is showing that even if the social
media site can't cash in, companies that use Twitter certainly can. Dell is reporting that it
pulled in more than $3 million over the past two vears from its 600,000 Twitter followers

who clicked through its posts and purchased products.

For Dell, $3 million is a drop in a multibillion-dollar bucket. But Dell's success in driving
traffic through Tweets to its Web site, coupled with the purchasing follow-through of
customers, hints at the marketing potential Twitter possesses. While Twitter does not collect
on profits companies make through its service, it hasn't ruled out doing so in the future.
Twitter is building special add-on tools for businesses and professionals, and therein may lie
the formula for balance sheet success that has previously eluded the social media magnet.



Myth #4:

No one will listen to you
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Read the entire Car and Driver article

A Legal Battle: Online Attitude vs. Rules of the Bar

SIGN INTD
RECOMMEND
Sean Conway was steamed at a Fort Lauderdale judge, so he did what

1l P TWITTER
millions of angry people do these days: he blogged about her, saving
she was an “Ewvil, Unfair Witch.” B COMMENTS (22)
B siGNINTOE-
MAIL

@ Enlarge This Image But Mr. Conway is a lawyer. And
unlike millions of other online = PRINT
hotheads, he found himself hauled up @ REPRINTS
before the Florida bar, which in April £ sHare
issued a reprimand and a fine for his

. ARTICLE TOOLS
intemperate blog post. SPONSORED BY

= S Mr. Conway is hardly the only lawver
Judge Susan Criss said a Facebook - < o y




Social Networking:
What should we be doing?
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Social Media
Online technologies that people use to share opinions, insights, experiences, and
perspectives with each other.
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http://www.flickr.com/photos/fredcavazza/2564571564/sizes/o/

Three Phases of the Web

PHASE I: PHASE |II: PHASE |III:

BROWSING SEARCHING SHARING

To surf the web users typed in As the web exploded, it got Increasingly, people are

the address of the destination harder to find what you customizing personal

they wanted to find, say, wanted via any single Web websites, blogs, and social
ESPN.com. Or they went to site. Keywords ruled, as network pages with little
portals with links classified by surfers clicked through lists of programs known as widgets.
subject, such as finance or Web results dished up by The real power of these
travel. Companies spent big search engines. Google, with simple services created by
money on banner ads and its simple look and super individuals or large

branding campaigns to lure smart algorithms, redefined companies i s thhat
people to their sites. surfing and online ads. shareable and can be
distributed widely.

Social Media

Business Week, July 23, 2007

Most Firms
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The Good Ol d Daysé
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NOW the audience is NOT looking at stage...

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

The stage [
The expert

The broadcast

Adapted from David Cushman, FasterFuture.blogspot.com
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Technology is the Last Consideration

you want to reach and understand how they currently leverage

A Start by examining the behavior of your audience or the People
social media

\

ANext, determine what your Objectives are and what you want to
accomplish with this effort

J
N
ATake the time to understand your Strategy and how it will impact
your relationship with your audience
J
N
AEnd with the selection of appropriate Technology to reach your
audience and accomplish your objectives
J

Source: Forrester
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Traditional Marketing Objectives Still Apply

Increase Reach & Frequency

Understand Your Customers

Engage Your Audience
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Traditional Marketing Objectives Still Apply

Source: Forrester
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Marketing Reach and Frequency: Offline

HUBBARD ONE.

A Westlaw® busine




Marketing Reach and Frequency: Online

Create a means for users to bookmark or share the content

Global Site Selector A Search

Deloitte. United States

About Issues Services Industries Insights Centers Events ress Alumni Careers Contact
Glebal = United States > Insights & Ideas = Podcasts

Podcasts
Deloitte Insights

Deloitte Insights is a weekly audio business news podcast that delves into the business strategies that address the issues affecting your industry. Topics
such as accounting, audit, tax, finance, technology, risk management, governance and much more are discussed with some of the industries most
experienced minds at the Deloitte Touche Tohmatsu member firms. Subscribe to the podcast series to receive the latest episodes automatically, or listen to
them now on your personal computer.

Topics Latest Episodes
Latest Episodes Subscribe:
China (7) Creating the Foundation of a Well-structured Deal: M&A in Bd Subscribe via Email
Consumer Business (8) China (42:55) H subscribe via iTunes
You can't win a2 game if you don't follow ‘.che rules. Eut first you (2 subscribe via Technorati
Financial Adw - need to know what the rules are, especially when it ... ) ) )
) ) ) Subscribe via RSS (What is R557)
Financial Se (4]
e, Risk & Compliance (10) g The Critical Balance: Work Life and Ethical Behavior (28:29) Save-

& Health Care (8) . > The behavior of leaders is the most critical element in 3 _' - o )
Manufacturing (10) .H‘.._ * I establishing an ethical workplace culture. What must leaders ... = 325 Favorite/Baokmark
Mergers & Acquisitions {5) '. Delicio.us
People (17) [Q Google Bookmarks
Public Sector (8) Playing in Tune: A Global Strategy to Integrate Tax and
Real Estate (5) Treasury (36:34) Share:

Strategy & Operations (8) A performance of Beethoven's Fifth will be successful only if all Digg
Tax (6) musicians are playing in tune. That's the ...

Technology, Media, Telecom (11) View all 58 episodes



Marketing Reach and Frequency: Online

AUVANCED

Katten

KattenMuchinRosenman uie

ABOUT US PROFESSIONALS PRACTICES NEWS & PUBLICATIONS EVENTS CAREERS LOCATIONS

P

HOW CAN KATTEN HELP YOU?
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Marketing Reach and Frequency: Online
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